ABSTRACT 


The present invention relates to a method of 
promoting a skin care product comprising taking a 
standard photograph of the skin of a person; (ii) taking 
at least one additional photograph of the skin of the 
person, the additional photograph selected from the 
group consisting of an ultraviolet photograph, a blue 
fluorescence photograph, and a polarized photograph; 
(iii) presenting the standard photograph and the at least 
one additional photograph to the person; and (iv) 
suggesting skin care products based upon the person's 
review of the presented photographs. 


